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COMMUNICATING A 
CLEAR MESSAGE

You are the face and hands of our ministries, and we

want to make sure you’re equipped and ready to go as

you serve.

Below are some examples and guidelines to help you

maintain excellence in all of your communications and

help First Presbyterian as a whole maintain a clean,

consistent look.

Please review them and keep them handy as a

convenient reference. 

If you have any questions or feedback, please contact

Hank Cherry, Director of Communications, at  

hankc@fpcsat.org or Dorothy Hecimovich Graphic

Designer, at dorothyh@fpcsat.org. We’d love to hear

from you.
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01 BRANDING BASICS

FPC LOGO

1.
Use the all-teal

all-black, or all-

white version of

the FPC logo. You may

use the version with the

tag line or without, but do

not use the tagline version

if the text will become so

small it will be illegible.

2. The logo is meant

to be used as is.

While you can resize 

the logo to suit your

needs, don’t alter the 

logo - stretch, outline,

change colors, or 

add elements
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3. Maintain high

contrast between 

the logo and

backgrounds by avoiding

placing the logo on a

busy background or on a

color too close to the

FPC logo colors and

brightness level.

4.Make sure to never

place a logo over the

face of photo.

* These guidelines are good for using any logo, including your ministry logo. You are

free to change colors and add elements to your logo if you want to get creative, but

the rest of this is just good design sense.
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5. Maintain high

contrast between 

the logo and

backgrounds by

avoiding placing the

logo on a busy

background or on a

color too close to the

FPC logo colors and

brightness level.

6.We have several

other logo options:

full logo with the address,

a couple of text only

versions, and the church

icon by itself should you

need these options. All

variations of the logo will be

available on the Public Drive

(P-Drive) for your individual

ministry’s use.

Each file name will include

the word PRINT or

SCREEN to indicate the

primary usage of that type of

file. If you need something

unique please see the graphic

designer for help.
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Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et dolore magna aliqua.

Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea commo-do consequat. Duis aute

irure dolor in reprehenderit in voluptate velit esse cillum. 

Excepteur sint occaecat cupidatat non proident, sunt in culpa qui officia deserunt mollit anim id est laborum integer vitae.

Justo eget magna fermentum iaculis eu. Dignissim cras tincidunt lobortis feugiat vivamus at. Fermentum et sollicitudin ac

orci phasellus egestas tellus. Enim neque volutpat ac tincidunt vitae semper.

Euismod elementum nisi quis eleifend quam adipiscing vitae proin. Quam viverra orci sagittis eu volutpat odio facilisis

mauris. Nisl nunc mi ipsum faucibus vitae aliquet nec. Eleifend mi in nulla posuere sollicitudin aliquam. Nulla facilisi cras

fermentum odio eu feugiat pretium. Quam vulputate dignissim suspendisse in est. Quam elementum pulvinar etiam non

quam lacus. Id neque aliquam vestibulum morbi blandit cursus. Arcu risus quis varius quam quisque id diam. Purus ut

faucibus pulvinar elementum integer enim neque volutpat ac.

SUB-HEADLINE FONT IN MAIN TEAL COLOR

HEADLINE FONT IN 
ACCENT COLOR

7. The preferred

placement of the 

FPC logo is the upper or

lower left hand corner.

You can also center it at

the bottom or top. Please

avoid the upper right.

Official church letterhead

and notecard templates are

available on the P-Drive. 
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TYPOGRAPHY

ABCDEFGHIJKLMN
OPQRSTUVWXYZ

Oswald

abcdefghijklmnopqrstuvwxyz

Use matching fonts that complement the FPC logo 

and branding. Recommended free fonts include:

All fonts, except Great

Vibes can be downloaded

free from Google fonts. 

OSWALD
#1 Headline Font - Use Bold,

SemiBold, or Medium for

Titles. (Ok to use all caps or

not.)

ABCDEFGHIJKLMN
OPQRSTUVWXYZ

Poppins

abcdefghijklmnopqrstuvwxyz

0123456789

0123456789

Poppins
#2 Headline Font &
Main Body Font, lots
of weights, avoid
Thin and Extra Light

ABCDEFGHIJKLMN

OPQRSTUVWXYZ

Garamond

abcdefghijklmnopqrstuvwxyz

Garamond
(Serif font -good for

blocks of text to be

printed; on most

computers, and versions 

of Microsoft Word)

ABCDEFGHIJKLM
NOPQRSTUVWXYZ

Great Vibes

abcdefghijklmnopqrstuvwxyz

0123456789

0123456789

Great Vibes
(Decorative Script font; USE
SPARINGLY Download at
FontSquirrel.com)



9FIRST PRESBYTERIAN CHURCH BRAND STYLE GUIDE

COLORS

MAIN 
COLOR: TEAL

Teal was chosen as our

church’s branding color

because it is a mix of blue

and green;  both colors

that have represented our

congregation in the past.

The color is revitalizing

and rejuvenating, and 

also represents clarity of thought and open

communication. It joins the properties of blue, calmness,

and green, growth and renewal. Our particular shade of

teal is more green, this hearkens to the shades of green

encompassed in the ECO logo, and reminds us of our

connection to our denomination. Teal is the

embodiment of our status as “the newest, oldest,

Presbyterian congregation in San Antonio!”
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PHOTOGRAPHY
Photography is a

powerful element in your

communications. When

choosing photographs, 

pay attention to quality.
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Photography and video of our congregation is the best! Please

think about your event ahead of time and if you would benefit

from having a photographer/videographer there to document

the activity. We have limited staff ability to cover events; please

encourage volunteers to take photos and share them (with

permission of those in the photos.) Also, depending on the event,

it may be beneficial to hire outside help to make sure we have

great materials for the future.

Phones now have the ability to take high quality photos, but please

be aware when sharing through email and text that files tend to be

compressed. When aiming for printing, a file size of at least 1 MB

is best (larger prints need a larger file size.) Options for sharing

high resolution photos can include Dropbox, Airdrop, online

photo sharing services, and just making sure the best settings are

selected before sending them via email.

1.
Unsplash.com is

a great source of

free, high-quality

photography.

Pixabay.com is another

source, which aggregates

photos from a number of

free sites, but requires

more searching to locate

high-quality images. 
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EMAIL SIGNATURES



MISSION STATEMENT
LOVING CHRIST
LOVING ONE ANOTHER
LOVING THE CITY
LOVING CHRIST
We love Jesus Christ through worship and education.

Worship is the center of our life together. By participating

in worship, we make a public declaration of thanks to God

while sharing Christ’s truth and glory to the world. We

believe that the Word of God shapes the People of God

for the Mission of God. Our education ministries provide

tools and truth for Christian growth.

LOVING ONE ANOTHER
We love one another through community fellowship and

care. It is through fellowship and care that church becomes

family, and we are committed to strong, family-style

ministries to foster intentional, deep relationships.

LOVING CHRIST
We love the city by serving through Christ-centered

partnership and strategic support. FPC has a legacy of

supporting, both physically and monetarily, a vast number

of established and new missions and ministries, both in our

neighborhood and throughout the world. The difference

our organizations and individuals make continues to

change communities for the better. Our goal is to involve

more of our covenant partners serving directly with our

mission partners for transformation in the city and around

the world.

While you have great

freedom to communicate

the vision and heart behind

FPC, when making

reference to the mission

statement, please use it! Use

it as a thematic guide in your

own ministries and verbiage.

We are all one church and

want to communicate our

mission often and across all

of the content we produce.

Sermons from August 11,

18, and 25 of 2019 are

pertaining to each tenant of

the mission statement; we

encourage you to watch or

listen to them if you would

like a deeper understanding
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PROMOTIONAL MATERIALS








